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The Media Literacy Council
www.medialiteracycouncil.sg 

� Formed 1 August 2012

� 26 members from industry, academia and  community appointed 

by Minister
� Chairman: Professor Tan Cheng Han, Faculty of Law, NUS

� Vice-Chairman: Ms Carmee Lim, Mentor Principal, Mindchamps

� Independent council with secretariat support by MDA

� Works in partnership with Industry, Community and Government

to:

� Spearhead public awareness and public education programmes relating to the 

Internet and media.

� Advise the Government on research, trends and developments pertaining to the 

Internet and media, and the appropriate policy responses



RESTRICTED 3© Media Development Authority Singapore

Public Education
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What is Media?

TV

Films

Music

Games

Ads

News & 

info

Social 

Media 

Publications

INFORMATION

ENTERTAINMENT

Text

Images

Videos

Sound
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The New Normal

Information at our 

fingertips

Everyone has 

views 

Children 

hanging out

Which is more 

addictive?

* According to the Connecting Kids report by Childwise. Based on survey of around 2,000 aged 5 to 16 annually.  

Source:  BBC 

1995 2015

*3 

hours/day
*6.5 

hours/day

Library 

Arcade Games 

Game Boy 

News on TV and 

Newspapers 

Playground 

Google 

Games on electronic 

devices 

Comments on blogs  

Social Media 
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Zero-to-Fourteen 

Consumer Experience Study 2014 by MDA   



7© Media Development Authority Singapore

Top media activities of children 

Children’s Media  Activities 

Source: Zero-to-Fourteen Consumer Experience Study 2014 by Media Development Authority 

TV

Internet 

Radio 
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Don’t accept sweets from 

strangers 

Real world versus the Digital World 

Eat your vegetables, 
not the fried food Advice

Don’t sit so close to the TV 

In the Digital World, are we 

similarly monitoring & guiding?

Use indoor voice when 

you are indoors

How do you encourage 

healthy media habits?

How do you teach your 
child about what is safe 
to play or watch online?

How do you decide when to let your 

child use a mobile device to go 

online independently?  How do you 

ensure your child’s online safety?

In the real world… 
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Key messages for parents:

• Online world is just another environment.

Children do the same things they have always done, 
only virtually. Like any environment, the online world 
can have positive and negative effects on its users.

• Parenting has not changed.

The same parenting rules apply to your children’s real 
and virtual environments. Play with them. Set limits; 
kids need and expect them. Teach kindness. Be 
involved. 
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Key messages for parents:

• We learn from each other.

– Neuroscience research shows that very young 
children learn best via two-way communication. 
Passive video presentations do not lead to language 
learning in infants and young toddlers.

– The more media engender live interactions, the 
more educational value they may hold (e.g., a 
toddler chatting by video with a parent who is 
traveling). 

– Optimal educational media opportunities begin 
after age 2, when media may play a role in bridging 
the learning achievement gap.
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Key messages for parents:

• Content matters. The quality of content is more 
important than the platform or time spent with 
media. Prioritize how your child spends his time 
rather than just setting a timer.

12© Media Development Authority Singapore

• Curation helps. An 
interactive product requires 
more than “pushing and 
swiping” to teach. 

• Role modeling is critical.

Limit your own media use, and model online etiquette. 
Attentive parenting requires face time away from screens.



RESTRICTED 13© Media Development Authority Singapore

Why Classify? 

13

Many countries classify content.   Singapore has classification system for 

films, videogames, TV and arts. 

Reflect social 

norms & values 
Protect the young 

Allow adults to 

make informed 

choices

Maintain racial & 

religious harmony

GUIDING 

PRINCIPLES
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Classification Considerations

14

Theme 

Context 

Message 

Presentation

Impact 

Frequency 

Duration 
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Ratings 
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Watch out for these rating 

symbols for Films, Videos and TV 

programmes.

Make an informed choice and 

choose suitable content for your 

child!

Watch out for these rating 

symbols for Films, Videos and TV 

programmes.

Make an informed choice and 

choose suitable content for your 

child!



Protecting our young children

• Filters 

– Internet Parental Controls that can be:

• subscribed from the Internet Access Service 
Providers 

• purchased from software companies. 

– Web and Mobile App Filters 

– Kids Friendly Search Engines 



Key messages for parents:

• Co-engagement counts.

Family participation with media facilitates social 
interactions and learning. Play a video game with 
your kids. Your perspective influences how your 
children understand their media experience. For 
infants and toddlers, co-viewing is essential.

• Playtime is important.

Unstructured playtime stimulates creativity. 
Prioritize daily unplugged playtime.
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Key messages for parents:

• Set limits.

Tech use, like all other activities, should have 
reasonable limits. Does your child’s technology use 
help or hinder participation in other activities?

• Create tech-free zones.

Preserve family mealtime. Recharge devices 
overnight outside your child’s bedroom. 
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Avoid addiction

Build boundaries

Connect to Communicate 
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twitter/MDASingapore  | youtube/MDASingapore  | www.mda.gov.sgfacebook/MDASingapore  |
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Thank you


